d—ke—JLAo€EzF+—4 7
Lifetime ValuezZE L1
EVARE EE %

2025/5/22 (&x) 14:20~15:10

2ig : BRI DRTIE, BAKKRSETIEAIM 35)

/\ E > .
EE *_L\ i//j S ErmmsEmEty 2— & X
Exngirla\r;'ﬁg R T L " '

Evidence basedEVART/\1 XEiR
—ENGAGE study / ILAKXRFRERERIR T — XD R D5 —

B 'TE*TJ Eﬁk%i LA EE S R B s

TNAZFEZZ B LICEVARGEBHID Y R Xk
—AAAICE TS Lifetime Management—

RE j(ﬁ *@Z FEE @i

HE 53R HAMENRNZRF MRS
BAXROZy OB a1t

fR7E% ENDURANT Il 27> I ST T L ERIEERREEE S 122400BZX00396000
FERENXIEIHR ES - BRESCEALOFEZFOBERICOTELTRIEROBEF RN ECBRIEE L,

§é¢ Soc,'ea

& ‘7 . °
© 2025 Medtronic. Medtronic. X RO Zw o R UMedtronicA3Y— 21 MedtronicDEIZETY, "JS S Medron lc
TMZATEE L7=E1ZId Medtronic companyDEIETY, f‘:p @@

EV798 Uy g



